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BUSINESS & MANAGEMENT MARKETING

What to do

Target

Firstly, decide who your target audience is. 

Who is your perfect patient? Facebook allows 

you to upload existing data and create a 

‘lookalike’ audience – potential people just 

like the patients you already treat!

There are also many ways to target your 

ideal patients; it’s one of  the huge benefits of  

using Facebook Advertising. These include 

geography, age, gender, language, income, 

relationship status, education, 

homeownership, and hobbies and interests. 

This allows your dental practice to concentrate 

on those who will be most receptive to your 

message. This means that you get the followers 

you want, at a realistic price. 

Events

Have you considered running an event? These 

can be tremendously successful in galvanising 

those who are considering a particular 

treatment, such as Invisalign, to bite the bullet 

Beat the recent Facebook advertising changes, says Chris Baker, as he shows you what to do 
to make sure your practice gets noticed

Step by step:  
Facebook adverts

Facebook recently changed 

its parameters as to what will 

appear in users’ news feeds 

when they use the platform 

(www.marketingweek.com). 

It basically means that the stream of  posts 

that what you see when you open up your 

account will now contain more things posted 

by family and friends, and fewer content 

produced by 'business pages'.

Good? Yes and no: it might be good for 

you personally, but if  you have invested a lot 

of  time in your Facebook page, then it will 

become harder to see a return on your 

investment. 

Small investments

Advertising on Facebook is beneficial, as 

pretty much all of  your patients (most likely) 

will be there. By 2021, there are forecast to 

be 2.9 million Facebook users in Ireland 

(www.statista.com). 

There are so many ways that you can 

target the type of  Facebook user who would 

be interested in your area of  dentistry. Your 

advertisements can appear in the news feed, 

in the right-hand column and also on 

Instagram, if  you choose to do so.

and actually do something 

about it. And, Facebook Ads 

really deliver when it comes to a 

specific event or promotion. 

Landing page

If  you are running an event, such as a 

whitening promotion, create a tailored 

webpage on your site designed and written 

specifically for that actual event – response 

rates will be significantly higher than if  they 

are just directed to a standard contact page. 

Put yourself  in your patients’ shoes – 

they see an ad for whitening and then land 

on an unclear homepage or contact page. 

They will go elsewhere.

Experiment and measure

Try any number of  text, picture and video 

combinations to see what works best for 

your practice. Subtle differences in language 

or a change of  picture can make a huge 

difference to response. 

Facebook allows you to add a ‘pixel’ to 

your website, which is a tracking code that 

can tell you how many visits, conversions 

and so on that you have had. 

Again, it is this information that means 

that a Facebook advertising campaign can 

work so well – and you will know exactly 

how well as you will have all the figures. Chris Baker

Chris runs Corona Design & 
Communication, a specialist dental 
marketing company. For more 
information, call +44 (0) 7947 470896, 

email chris.baker@coronadental.ie or visit  
www.coronadental.ie.
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