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BUSINESS & MANAGEMENT MARKETING

website privacy 

policy will also need to be updated. 

3. Email
If  you have been emailing patients before 25 

May 2018, you will need to have their 

consent to continue if  the way they opted in 

wasn’t GDPR compliant (which in most 

cases, it won’t be). Therefore, you may find 

that your database has drastically reduced in 

size, which is why point one is vital so that 

you can build your database again as quickly 

as possible. 

4. Social media
If  you are using Facebook, Instagram, 

Twitter and others, then there is good news 

here. Sites such as these platforms have 

privacy notices and the necessary  
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Step by step:  
Data protection
You are probably fed up 

of  hearing about GDPR 

(General Data Protection 

Regulation) that comes 

into force this month. By now, 

you will likely have put the steps 

into place so that your 

practice complies with the 

legislation and the effects it 

has on patient data.  

As a health provider, you 

can, of  course, contact 

patients in regard to their 

appointments and regular care – 

what has changed is the fact that 

patients have to give explicit 

consent to receive marketing. 

And they must have the 

ability to withdraw that consent 

whenever they choose to do so.

Some people have been quick to suggest 

that GDPR will somehow be the end of  

marketing as we know it – not at all. In fact, 

in three years’ time, we will probably be 

wondering what all the fuss was about. 

Here is what to bear in mind after 

regulations come in on 25 May 2018.

1. Medical history forms
In terms of  collecting data and patient 

consent, this is a good place to start. Ask 

your patients to fill in an updated form when 

they next visit, and make sure you have 

included a separate tick box (that must be 

ticked, not already filled in) giving express 

consent for marketing. 

2. Website
If  you have contact forms here, they may 

need to be updated so that you can use the 

enquirer’s data for future marketing. Your 

 

protections built into them (ironic given the 

recent Facebook news coverage!). 

5. Policies and protocols
As with all legislation these days, it needs to 

be documented to the nth degree. There are 

various policies that you will need to have on 

file and a record will need to be kept of  when 

and where patients either did or didn’t opt in. 

The benefits
I don’t deny that GDPR will be a bit of  a 

pain for many over the coming months, but 

once we have all got used to the new ways 

of  working, marketing can return to normal, 

and some might argue, to a more interested 

audience. 
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IF YOU HAVE BEEN 
EMAILING PATIENTS 
BEFORE 25 MAY 2018, 
YOU WILL NEED TO 

HAVE THEIR CONSENT 
TO CONTINUE 
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PREPARE BEFORE  
25 MAY 2018

To find out more about General Data Protection 

Regulation, check out this article in the Irish News on 

what and how to prepare: https://bit.ly/2Hbc2kn.
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