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BUSINESS & MANAGEMENT MARKETING

Stand out from the crowd and make the best use of  Facebook’s audience advertising feature. 
Chris Baker explains how

Marketing masterclass: 
Facebook audiences

I would be surprised if  the majority of  
the readers of  Irish Dentistry were not 
users of  Facebook in a personal 
capacity, even just to keep up with 
family and friends. 

I would also be surprised if  a significant 
number of  you weren’t using Facebook in a 
business sense – having your practice set up 

a business page and posting regular dental 
content alongside some more social, 
light-hearted posts. 

This month, we will cover how to make 
the most of  Facebook advertising – the next 
step in digital marketing.

Why advertise on Facebook?
Put simply: because there are so many 
people using it! 

In 2015, there were 2.39 million users in 
Ireland on Facebook, and this is forecast to 
grow to 2.9 million by 2021 (www.statista.
com). 

There are also many different ways to 
target the type of  Facebook user who would 

be interested in the type of  dentistry that 
you offer. 

Your advertisements can appear in a 
news feed, more specifically in the right-
hand column, and also on Instagram, if  you 
so choose. This is where Facebook 
audiences come in. 

What are Facebook audiences? 
Dental practices don’t generally have 
massive advertising budgets. Any marketing 
or advertising undertaken must pay its way 
and deliver the best possible return on 
investment. 

Facebook audiences are the best way to 
do this on social media. You can target 

Chris Baker
Chris runs Corona Design & 
Communication, a specialist dental 
marketing company. For more 
information, visit  
www.coronadental.ie.

36-37 IR April Baker.indd   36 30/03/2017   13:02



IRISH DENTISTRY April 2017www.irishdentistry.ie 37

Comments to Irish Dentistry
@IrishDentistry

REACHING FOR LIKES

• Ensure you have the Facebook pixel installed on your 
website

• Ensure that you are collecting patient email addresses 
• Create your custom audience of existing patients and 

website visitors first
• Create specific and targeted campaigns to reach 

previous website visitors or existing patients
• Set the campaigns to run on a weekly basis so that 

you can regularly review and tweak if necessary.

advertisements to the audiences you’ve 
created on Facebook – and Instagram. 

There are three types of  Facebook 
audience:
• Custom
• Lookalike
• Saved.

A custom audience is an audience that 
you can upload to Facebook from a 
customer/patient list. 

For instance, you could export your 
database from your practice management 
system, or if  you are using email software 
such as Mailchimp, export from here directly 
to Facebook. 

You can also create audiences from 
people who have visited your website (as 
long as you have added the Facebook pixel 

to your website). 
Lookalike audiences are a way to reach 

new people who are likely to be interested in 
your business because they’re similar to 
customers you care about. 

You can base your lookalike audience on 
a variety of  sources (for example, people 
who like your Facebook page, or have visited 
your website). Facebook then trawls through 
common factors amongst your custom 
audiences and finds people within a defined 
geographic area, and certain age range that 
match the majority of  criteria in your custom 
audience. 

Finally, saved audiences are a way to 
reach those people who you have defined in 
previous Facebook promotions. For instance, 
for an Invisalign promotion, you may have 
chosen those who are female, aged between 
18 and 45 years, and interested in beauty 
and fitness. You can then save this as an 
audience to be used again and again. 

Where to start
The beauty of  all of  these audiences is that 
you are not shooting in the dark. You are 
reaching out to people who are much more 
likely to be interested. 

The best place to start is to create a 

custom audience of  people who have visited 
your website (or even a specific website 
page) in the last 180 days. 

Once you’ve created this, you can target 
these people with promotions, offers and 
material that is going to make them return 
and/or take the desired course of  action. 

Then, you can create a lookalike 
audience based on these visitors, and 
dramatically increase your web traffic and 
conversions. 

I would also recommend that you create 
a custom audience of  your patient database. 
It has to have email addresses (yet another 
reason to ensure that you are collecting 
patient email addresses), and Facebook will 
then match those email addresses to a 
Facebook account and create the database.  

After this, create advertisements that will 
reach these specific people. Because the 
adverts are so targeted, this means that the 
costs are very reasonable. It is quite possible 
to create an effective campaign without 
spending much more than €200 a month. 
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