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The best ideas for your practice

COMPLIANCE UPDATE DAY
England
The new CQC in 2018, what to do and how to pass inspection

• New CQC KLOEs and inspections 2018
• New GDPR regulations
• What’s new in compliance and what you have to do
• Passing your next inspection

London, 27th September 2017
Birmingham, 2nd March 2018

Wales
HIW registration, inspection and how to meet the standards

• How to register with HIW
• Passing your HIW inspection
• What’s new for HIW and what you have to do
• General compliance update

Cardi�, 4th October 2017

THE CODE PRACTICE MANAGER CONFERENCE
The latest skills for great practice management

• Top tips for practice success
• Understanding the new CQC in 2018
• HR and employment law update
• Leadership essentials
• Front of house, managing reception, phone handling

and patient acceptance
Bristol, 1st November 2017
Guildford, 3rd November 2017
Exeter, 29th November 2017
Birmingham, 1st December 2017
Manchester,  7th February 2018
London, 16th February 2018
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Where is the traffic coming from? (figure 4)
Vital to know so that you can plan any future marketing more 
effectively. The Overview of this section will give you a split of:
● Search Traffic - Who used Google (or another search engine) to 

find your website?
● Referral Traffic – Who clicked through to your website via a link 

elsewhere?
● Social Media Traffic – who clicked on a link on Facebook,  

Twitter etc. ?
● Direct Traffic – Who typed in your website address?
● Campaigns – Who clicked on one of your Google Pay-Per-Click 

advertisements?

It also displays the top 10 search terms that people used to find 
you – pay close attention to these as they are not always what 
you might expect. If you are doing PPC adverts then ensure 
that they reflect these and even if you aren’t, the text on your 
homepage needs to reflect the most common searches.

If you then click on ‘Sources’ and then ‘Referrals’, this will give you 
a report that tells you which sites have been referring traffic and 

how it has been performing (figure 5). Keep this handy if you are 
advertising online and want to know if it has been working or not!

What are they reading? (figure 6)
The Content Overview will give you a breakdown of the pages 
that they are reading on the site. As you can imagine, this will 
quickly tell you if what you feel is an important page of the 
website is performing or not. 

On a typical site, the homepage will be the best read and next 
is quite often the price list if you feature one. Ideally, you would 
like to see the ‘Contact Page’ near the top along with any ‘Thank 
You’ page that may be featured after people email you. This 
illustrates that people are viewing information and then getting 
in touch. If the Contact Page is not in the top 5 pages visited, 
I would be concerned that the website is not performing as it 
should be.

Pay-Per-Click and Analytics are two fantastic tools for dental 
practices – one paid for and one free – but both hugely useful for 
your marketing. 

Chris Baker
Chris has over 13 years’ experience in marketing and  
PR, primarily in the healthcare sector. He has advised on  
and executed plans for many clients on ways to expand  
their business through a wide range of tools including 
branding, online strategy, social media marketing, PR, 
advertising, printed and promotional materials, events and 
strategic alliances. 

Chris helps his clients leverage existing customers more 
effectively and carry out marketing with limited resources. 

Chris is especially interested in the art of copywriting – 
knowing what can grab the attention of an audience, make 
them take action and the nuances of language that can make 
a huge difference to the bottom line.  

Figure 3 – Audience Overview Figure 4 – Traffic Sources Overview

Figure 5 – Referral Traffic Overview Figure 6 – Content Overview


